
What Do You Mean We Have to Allow Unit Owners to 
Publish Information on the Association’s Facebook 
Page and Newsletter?
by John W. Aylor, Esq.

Associations commonly fail to consider the 
breadth of the “official publication” requirements 

of common-interest communities in Nevada, 
which include the rights of unit owners to publish 
information on association maintained websites 
and newsletters.  Nevada Revised Statutes (“NRS”) 
116.31035(5)(b) defines “official publication” as: “(1) 
[a]n official website; (2) [a]n official newsletter or 
other similar publication that is circulated to each 
unit’s owner; or (3) [a]n official bulletin board that is 
available to each unit’s owner.”  When associations 
do not have policies and procedures in place to 
govern what may be placed on an association’s 
Facebook page or website for example, issues may 
likely arise when a unit owner requests to publish 
information on the page that may be offensive, or 
worse, libelous.

An apparent growing trend among unit owners 
within common-interest communities appears to 

be occurring as unit owners have taken to social 
media to voice their concerns and/or criticize 
or even defame an association.  In line with this 
apparent trend, interested unit owners may soon 
wish to start exercising their rights to publish 
information to their associations’ membership via 
the rights provided in NRS 116.31035.

In addition to publications concerning 
candidacy and ballot questions, the official 
publication requirements of NRS 116.31035 
apply to publications that contain the 
views or opinions of the association, the 
executive board, a community manager or an 
officer, employee or agent of an association 
concerning “issues of official interest.”

The official publication requirements of NRS 
116.31035 apply to any “issue of official interest.”  
NRS 116.31035(5)(a) defines “issues of official 
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interest” as:  “(1) Any issue on which the executive board or 
the units’ owners will be voting, including, without limitation, 
elections; and (2) The enactment or adoption of rules or 
regulations that will affect the common-interest community.”  
NRS 116.31035(5)(a) (emphasis added).  NRS 116.31035(2) 
provides the following addressing official publications and 
issues of official interest:

If an official publication contains the views or opinions of the 
association, the executive board, a community manager or 
an officer, employee or agent of an association concerning 
an issue of official interest, the official publication must, 
upon request and under the same terms and conditions, 
provide equal space to opposing views and opinions of a 
unit’s owner of the common-interest community.

NRS 116.31035(2).  Generally, the executive board of an 
association votes on any and all substantive issues faced by 
an association, e.g. entering into contracts and constructing 
improvements, and as such, those are “issues of official 
interest.”  Furthermore, the statute does not provide any 
express time constraints concerning when an issue is 
considered to be one that is subject to the vote of the 
executive board or units’ owners.  Therefore, the discussion 
of any association issue within an official publication arguably 
concerns an “issue of official interest.”

When an official publication includes any language additional 
to the objective identification of an issue of official interest, that 
language may be considered the “views” or “opinions” of the 
association, the executive board, a community manager or 
an officer, employee or agent of an association.  Accordingly, 
the requirements of NRS 116.31035 may easily apply to an 
association’s official publication.

The requirements of NRS 116.31035 likely apply to an 
executive board or association management controlled 
or maintained association Facebook page/account.

If an executive board or association management controls 
or maintains a Facebook page/account on behalf of an 
association, that Facebook page/account likely constitutes 
an “official website” under NRS 116.31035(5).  Therefore, the 
requirements of NRS 116.31035 would apply to any “posts” 
made on the association’s Facebook page/account by the 
following: 1) the association itself via the same Facebook 
account; 2) an executive board member via their personal 
Facebook account; 3) the association’s community manager 
via their personal or company Facebook account; or 4) any 

If an association maintains a Facebook page/
account and/or other social media accounts, 
it is recommended that the association adopt 

a social media policy or include rules 
regarding social media in its official 

publication policy to avoid disputes over what 
may or may not be posted on the account.
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forty-one years, CCMC has been  

demonstrating this by Serving People First. 
You see, CCMC doesn’t have to do the talking. 

The faces, the Smiles, the Togetherness that 
seem to just happen within a CCMC  

community say it all. Like Neighbors, we are 
there to lend a hand. Infusing Life with Fun. 

And, Being There No Matter What. 
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employee or agent of the association via their personal or 
company Facebook account.  NRS 116.31035 would of 
course apply to any traditional website maintained by an 
association and would also likely apply to other various social 
media applications maintained by an association.

If an association maintains a Facebook page/account and/
or other social media accounts, it is recommended that 
the association adopt a social media policy or include rules 
regarding social media in its official publication policy to avoid 
disputes over what may or may not be posted on the account.

For instance, the association should have rules in place 
regarding what “posts” may be made by unit owners and what 
may be deleted by the association.  If the association simply 
removed or deleted unit owner “posts” at will without any 
objective grounds in support of its actions, the association may, 
at a minimum, subject itself to unwanted criticism and attention.

Associations, especially associations that regularly 
publish official publications, should adopt an official 
publication policy or rules and regulations governing 
official publications to prevent disputes over what 
may be included in a publication and to protect the 
association from becoming unnecessarily involved in 
disputes and potential litigation.

Without any objective “terms and conditions” in place, an 
association’s authority to limit what unit owners may publish 

pursuant to their rights under NRS 116.31035 is limited 
and subject to dispute.  In the context of NRS 116.31035, 
associations that do not maintain official publication policies 
and regulations arguably do not have any “terms and 
conditions” to limit what may be published by unit owners.  
The association could of course argue that the unit owners’ 
rights under NRS 116.31035 are subject to the same number 
of words and pages in which the association’s “views or 
opinions” were addressed.  However, without the adoption 
of a policy identifying such rules, the association’s position 
would be ripe for dispute and challenge.

NRS 116.31035(4) provides the association, its officers, 
employees and agents immunity from criminal and civil liability 
regarding publications made pursuant to their duties under 
subsections (1-3), i.e. views and opinions of unit owners that 
they are required to publish.  However, the immunity provided 
under NRS 116.31035(4) does not prevent the association 
and those protected individuals from being named in frivolous 
lawsuits or from being required to respond to claims and 
disputes they may unnecessarily become involved in, e.g. 
claims that the association published libelous information.  
In order to prevent the association from becoming subject 
to disputes over what it may be required to publish in 
accordance with unit owners’ rights under NRS 116.31035, it 
is recommended that associations adopt policies setting forth 
the “terms and conditions” that govern publications made 
pursuant to NRS 116.31035. 

At Home Net

A Midsummer’s Night Dream
Part I of III -“Gala Awards Presentations and Dinner.”
by Judith Hanson, DCAL

This year’s Gala Committee wanted to build 
on the successes of the past. Therefore, the 

Gala Committee, with the approval of our Chapter 
Board of Directors, has decided to add a few ‘new 
dimensions’ to our 2017 Gala.

The time of year is different - June rather 
than January! The location is different - Smith 
Center For The Performing Arts rather than 
the Treasure Island! The format is different - 
presentation of awards precedes the dinner! 
Several categories have been eliminated and 
replaced with new ones - like “Article of the Year!” 
The nomination process has been enhanced - 
self-nominations accepted! Criteria and judging 
has been enhanced!

Here is an example of how the requirements for one 
award … ASSOCIATION OF THE YEAR … have 
been expanded.

Previously there were three categories for 
ASSOCIATION OF THE YEAR award: large scale, 
medium scale and small scale. The committee 
has decided to change the required number of 
‘doors’ in the association categories, so more 
associations could be nominated. Under the 
new requirement, the small scale association 
would be less than 250 doors … the large scale 
association would include 250 doors or more … 
awards would be given to both north and south 
in each category.

Northern Nevada Outstanding Small Scale 
Association of the year = Less than 250 doors

Southern Nevada Outstanding Small Scale 
Association of the year = Less than 250 doors

Northern Nevada Outstanding Large Scale 
Association of the year = 250 doors or more

Southern Nevada Outstanding Large Scale 
Association of the year = 250 doors or more

These awards will be based on two essays:  one 
describing how your association has enhanced the 
life of your residents (examples are a community 
picnic, welcome packet, etc.) worth 60 points; 
and how your association has been involved with 
CAI (such as community outreach, submitting 
magazine articles or teaching CAI classes, etc.), 
worth 40 points.  There is a 25-point deduction 
if your association won last year.  Also note, the 
essay must be less than 500 words between both 
sections of the essay and not include any reference 
that would identify you or your organization.

An explanation of the remaining awards and the 
qualifications for nominees will be provided in future 
issues of this magazine, as well as through e-mails 
sent by our chapter office.

As always, we look forward to an annual event that 
recognizes the “Best of The Best.” 

JUDITH HANSON, DCAL
DIRECTOR CAI BOARD 
OF DIRECTORS
DIRECTOR SUN CITY 
ALIANTE
DIRECTOR ALIANTE 
MASTER ASSOCIATION
TREASURER, THE 
FIELDS AT ALIANTE
CAVL, NATIONAL
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